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F i n a l   R e p o r t 

Another Record: 5% more trade visitors at ispo winter 07 

• 64,242 trade visitors from 114 countries were counted from February 4 to 7 

• Positive trade fair mood: visitor figures demonstrate undiminished interest of 

retailers in trends and novelties 

• More than 50% of the trade visitors interested in purchasing textiles –  

sportstyle orientation of ispo confirmed 

• New innovation area with Wearable Technologies, ispo Best Ager, ispo Award 

winners and next generation projects very popular 

• VOLVO SportsDesign FORUM and Sport Sponsoring Congress record lots of 

visitors 

 

ispo winter 07, which took place in 17 halls on 180,000 sq. m. and for the first time on the 

total area available on the grounds of the New Munich Trade Fair Centre from February 4 to 

7, 2007, recorded 64,2420 trade visitors (2006: 61,087) and consequently approx. 5% more 

than in the previous year. In addition to records in the amount of area and number of 

exhibitors, ispo recorded another visitor record, which could already be seen to be emerging 

starting on the first trade fair day in the number of visitors increasing daily. Despite the 

unsatisfactory show situation, these record visitor figures confirm the undiminished interest 

of retailers in new trends, new developments and concentrated preparation for the next 

winter season. 

 

International participation was high as usual with a 64% share of foreign visitors and an 

84% share of foreign exhibitors. The visitor share from Eastern Europe and Russia 

increased above average, more than 20% more visitors were counted from the Netherlands 

and Great Britain, 14% more came from Switzerland, 11% more from the Czech Republic, 

7% more from Italy and 6% more from Austria. 
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Increasing visitor and purchasing interest was especially registered from textile and shoe 

retailers, which confirmed the sportstyle orientation of ispo. While the share was approx. 

40% in 2006, more than 50% of the visitors indicated this winter that they wanted to obtain 

information about the current range of offers for textiles – from functional clothing to sport-

oriented fashion for leisure time. About 22% of the trade visitors cited interest in the ski 

sector, 10% board, 9% outdoor hardware and 9% fitness and running. 

 

The conclusion of Manfred Wutzlhofer, Chief Executive Officer of Messe München GmbH: 

“ispo winter 07 will go down as a record trade fair in ispo history. In addition to increased 

amount of area and number of exhibitors, we can now also report a visitor record. The 

increasing participation and the growing interest from the textile and shoe retail sectors 

confirm the continued development of ispo as a unique platform for the range of offers for 

sport-oriented leisurewear in addition to functional clothes and clothes with technical 

features. The mood at the trade fair was positive despite the difficult winter season. 

Manufacturers presented a lot of novelties at the trade fair, and trade visitors were very 

interested in the new trends, products and collections.” 

 

A total of 1,970 exhibitors (2006: 1,633) presented their product innovations and current 

fashion collections of the coming winter season 2007/2008 in Munich. For the first time, 

there was a separate innovation area in Hall A2 to provide retailers with a concise overview. 

New concepts of Wearable Technologies and ispo Best Ager as well as the ispo Award 

winners and next generation projects were very popular. The ispo organizers have been 

involved in brand and trend scouting for years, and 50 awards were also presented for the 

product innovations of fashion, hardware and footwear suppliers as well as to designers this 

winter. 

 

In addition, ispovision and the new devised sportstyle_ispo halls with their stylish design 

were especially big favorites. Morgan Boeri, Purchaser, Galerie Lafayette Paris: “ispo has 

developed very well, and the atmosphere in the halls is full of positive energy. I especially 

liked ispovision, which has beautiful brands and products. Last winter, I discovered Orage 

for the first time, and this winter I really like the collections from Luis Trenker and Hell is for 

Heroes.” This sportstyle focus will be expanded further in the wake of the new ispo SPORT 

& STYLE, which will take place on the grounds of the New Munich Trade Fair Centre from 

July 8 to 10, 2007.  

 

ispo winter 07 was again the scene of top-rate congresses. Coulthard and Wozniak first-

hand, NIKEiD and Quiksilver backstage – that was the 6th Volvo SportsDesign Forum in 
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ICM with the topic “Personal Design”. Topics and speakers attracted a record number of 

participants; more than 900 people attended the talks on the day preceding ispo winter 07. 

The ispo Sport Sponsoring Congress of the European Sponsoring Market in St. Gallen, 

ESB, was also a great success with more than 1,000 participants. The marketing prize and 

honorary prize of the magazine Sponsors was awarded to the organization committee of the 

Soccer World Cup 2006 and was accepted in the name of all members by Franz 

Beckenbauer. ispo itself awarded the ispo trophy to Dr. Vitali Klitschko for his outstanding 

sports career and resolve, especially as a role model for young people. 

 

 

Other Voices at ispo winter 07: 

 

Bogner, Matthias Rau, Purchasing Manager at Sport Deutschland: 

“The trade fair was significantly better for us overall, and the mood among retailers is better 

than expected. We had a lot more visitors at our booth on the first two days, especially on 

Sunday. We were able to establish a lot of new contacts, especially to Eastern Europe.” 

 

Ellesse, Irene Celli, Marketing Assistant: 

“The mood at ispo was very positive. Above all, the quality of contacts was very good and 

very international. We were able to establish a lot of contacts to new customers, especially 

from Eastern Europe, USA and Canada. Visitor frequency improved considerably overall.”  

 

K2 Ski Sport + Mode GmbH, Andreas Weiss, Marketing Manager for Europe: 

“We had expected a much worse mood due to the poor snow conditions this winter. But we 

didn’t notice anything of the industry-internal, pessimistic mood described in the media. To 

the contrary, we were able to record a lot of visitors and got extremely positive feedback 

from retailers at ispo winter 07. The number of international visitors also increased. For 

example, more traders and customers from Eastern Europe and South America asked for 

information about our products. We consider the tendency to all-mountain topics and to 

typical niche products as new stimuli. For example, ladies collections are continuing to 

increase in popularity.” 

 

Mountain Hardwear, Michael Wallenfels, President: 

“Unfortunately, retailers are very uneasy this year due to poor weather conditions. But we 

are still very satisfied with the quality of our contacts at ispo winter 07. Basically, all 

important traders and customers were at our booth, so that we can speak of a positive 

overall result in the end. With respect to new trends and ideas, we were able to ascertain 
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that the various textile brands are becoming increasing similar, especially in the selection of 

materials. At the same time, this means that we have to concentrate more on technical 

details in our products. We can only stand out from our competitors in this way in the long 

term.”  

 

Marmot, Marc Wachter, Marketing & PR: 

“Fortunately, the trade public was not reticent despite unfavorable weather conditions for 

winter sport fans. The predictions that retailers might not even come by and look were not 

confirmed. To the contrary, our booth had a lot of visitors the whole time. Of course, we are 

very pleased with the unexpectedly good and relaxed mood. In addition, we are also very 

happy that we had visitors from all countries and were able to address a very international 

public with our products and collections. ispo winter is always a great chance to meet those 

traders and customers, whom you do not meet otherwise or cannot meet due to the great 

distances. The positive response of retailers confirmed to us that we are on the right path 

with our collections. Especially our colorful ladies lines were very well received. It can be 

seen that colorful outfits remain very much in trend and that the selection of colors is 

extremely important from stylistic viewpoints.  

 

Salewa, Herwig Reus, Marketing Manager: 

“Despite the lack of snow, we have had positive results. Of course, retailers were a bit more 

reticent and cautious in the areas of ski and hardware than we would have liked. But in 

principle, interest is still there, and the mood was very pleasant and positive. Our 

expectations were completely fulfilled, and the quantity and quality of contacts were also 

very good. We are leaving this event with a very positive impression. We find nothing at all 

to criticize about the holding and conception of the trade fair. As in the past years, we are 

very satisfied both with our booth and the surrounding area.”   

Salomon, Thomas Hartmann, Product Manager for Boardsports/Bonfire Salomon Germany: 

“We had fewer visitors at our booth overall this year than previously. But a bit more space 

always provides a better overview too, and consequently we are very satisfied with the 

course of this year’s trade fair despite poor snow conditions. The quality of contacts was 

completely positive. In addition to numerous current customers, we were able to establish a 

lot of new contacts and stimulate the interest of many retailers, whom we really did not have 

in our planning previously. We were also surprised at the completely positive mood in the 

industry. As result, ispo winter 07 has taught us that there are still chances for business 

deals even when the climate is mild and that things are never as bad as they look.” 
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Falke KG: 

“The atmosphere at our booth was good in spite of the difficult winter, especially because 

the fashion sector is not affected by that. The demand and the need in this product area are 

very strong. The quality of contacts is very good at the trade fair, and we were able to 

establish a lot of international contacts and get new customers, mainly from the USA and 

Korea.” 

 

 

Dates: 

ispo Russia winter 07:  February 19 – 22, 2007 (Moscow) 

ispo china winter 07:   March 14 –17, 2007 (Beijing) 

ispo SPORT&STYLE:  July 8 – 10, 2007 (Munich) 
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